
FIA & MYGA  
COMPLETE CAMPAIGN

Pre-Built, Customizable
Consumer Prospecting
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HOW TOs

DMI’s Complete Campaign can help you prospect for clients. Just copy, 
paste, and deploy individual promotions –or– leverage the entire campaign 
that’s already made. We built this campaign to run weekly, monthly, or any 
time frame that works for your business. This campaign is designed to 
promote an online webinar, but you can use these materials for in-person 
events by simply changing "webinar" to "seminar" throughout.

This Complete Campaign will help get 
clients and prospects interested in 
your webinar and each step allows 
them to register.

Finally, the last step is 
a webinar you’ll host on WEEK 5.

You’ll need to run the webinar itself, 
but we’re giving you the presentation 
and all the marketing to make it work.
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Choose one or more items 
per week/month. Simply click the icon 
to access the Emails, Downloads, 
and Social Posts.

Copy the images and text and paste
them into your applications. The
highlighted areas are where you’ll need
to customize. 

Don’t forget to add your contact 
information, disclosures, and obtain any 
required compliance approvals from your 
BD, RIA, or appointed carriers.



https://mybackoffice.dmi.com/wp-content/uploads/2022/10/21561-113021.pdf
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week1_Email_1_FIAMYGA_CC.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week1_Email_2_FIAMYGA_CC.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/20164-050721-1.pdf
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week1_socialmediapost-2-1.docx


DMI CREATED CLIENT-FACING COLLATERAL 
MYGA & FIA COMPLETE CAMPAIGN

CDs Lose Purchasing PowerThe Compounding Effect of Inflation
Though we may not be able to predict how inflation may rise, we can 

expect it to impact how far our dollar will go in retirement.

At a 4% rate of inflation, prices will just about quadruple in 25 years, 
meaning a static, uninvested portfolio of $1 million will only have 

purchasing power of about $250,000 after 25 years. 

Traditional retirement investment strategies may not offer a secure hedge 
against inflation — it’s important you find an alternative solution that can 

help do this.
#RetirementStrategies #Inflation #PurchasingPower

Week Email 1 — Tuesday Social Post — Wednesday Email 2 — Thursday

Webinar Invitation #1
“Is Your Nest Egg Protected?”

Download: Do you use CDs to manage 
risk in your nest egg?”

"
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https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week2_email1_FIAMYGA.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week2_socialmediapost-1.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week2_Email_2_FIAMYGA_CC.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/CD_Flyer_FINAL_Fields_SC2206-5276.pdf


DMI CREATED CLIENT-FACING COLLATERAL 
MYGA & FIA COMPLETE CAMPAIGN

Is your nest egg protected from market 
volatility?

Download: 
“The Power of Annual Reset” 

Did you know annuities come in different types to help meet 
different needs? One of the ways they vary is by the amount 

of potential risk and return.

Where do you fit on this spectrum?
#Annuities #RetirementStrategies #TheMoreYouKnow

Week Email 1 — Tuesday Social Post — Wednesday Email 2 — Thursday

Webinar Invitation #2 
”How Far Will Your Dollar Go In 

Retirement"
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https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week3_Email_1_FIAMYGA_CC.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/2022_PowerGainsChart_editable.pdf
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week3_socialmedia_FIAMYGA-1-1.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week3_Email2_FIAMYGA.docx


DMI CREATED CLIENT-FACING COLLATERAL 
MYGA & FIA COMPLETE CAMPAIGN

Bear Markets Put Your Retirement at Risk The Reality of Loss Due to Volatility is particularly hard to come 
back from at or near retirement.

It’s called “Sequence of Returns Risk” and it can mean the 
difference between the retirement of your dreams or one full of 

compromise.

But there are strategies to help mitigate this risk. Ask me how!

#Retirement #GuraranteedLifetimeIncome #MarketVolatility

Week Email 1 — Tuesday Social Post — Wednesday Email 2 — Thursday

Webinar Invite #3
”A Special Invitation For You"
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https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week4_Email_1_FIAMYGA_CC.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/YLH_BEARMARKET_editable.pdf
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week4_socialmedia_FIAMYGA-1.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Week4_Email2_FIAMYGA.docx


REGISTRATION FOLLOW UPS

(Live Person)
Hi there! My name's [Name] and I'm calling 
from [Company Name]. This is just a 
courtesy call to remind you of your 
reservation for the webinar on [date].

We will be covering what’s going on in the 
market and some income strategies to  
help take risk off the table.

It will start at [start time], and will run for 
approximately [length of presentation]. Do 
you need any additional information?

Great! Well, it was good speaking with you 
today and I look forward to seeing you at 
the webinar!

DMI recommends developing a rapport with prospects before the webinar. 
Give everyone who's registered for your event a confirmation call.

(Script if they cancel the call)
Ok, that’s fine... We’ll cancel 
your reservation. But we'll keep you in 
mind when we have upcoming events 
and seminars.

And, what we can do, if you like, is send 
you a recording of the presentation. 
Would you like us to do that?

-Or-

I'm happy to have you come in for a 
complimentary appointment...
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DMI CREATED CLIENT-FACING COLLATERAL 
MYGA & FIA COMPLETE CAMPAIGN

PowerPoint Presentation ”The Role of FIAs and MYGAs"

Week Host Your Webinar on Tuesday or Thursday 24-48 Hour Follow-Ups

In addition to follow-up phone calls, you should email every ‘bucket’ of your 
attendee list within 24-48 hours of your event.

Registered but didn’t 
attend

Attended & made an 
appointment

Attended but didn’t make 
an appointment
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https://mybackoffice.dmi.com/wp-content/uploads/2022/10/MYGA_PPT_SC2208-5408.pptx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/Webinar_FollowUps.docx


SOCIAL MEDIA WEBINAR PROMOTIONS

Your social media pages get seen by your 
followers, but to find new prospects, you 
may need to broaden your audience.

Consider paying to "boost" your 
post (or make it an ad) to get exposure 
to a wider audience.

Sprinkle these posts promoting the 
webinar throughout the 4 weeks leading up 
to your webinar date. Be sure to include 
the link to register your webinar!

”Don’t Fear The Bear"

”How Far Will Your Retirement Dollar Go?”

Please note that social media posts should 
link to a website page that includes your 
firm's compliance disclosures.

Broaden your audience with paid promotion
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https://mybackoffice.dmi.com/wp-content/uploads/2022/10/FB_AD1_FIAMYGA.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/FB_AD1_FIAMYGA.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/FB_AD2_FIAMYGA.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/FB_AD2_FIAMYGA.docx
https://mybackoffice.dmi.com/wp-content/uploads/2022/10/FB_AD2_FIAMYGA.docx


HELPFUL TIPS

Want to blast out a lot of emails? Check out 
Mailchimp and Constant Contact or a CRM 
like HubSpot.

Need help with analytics from email or 
your event? Give DMI a call — we may be 
able to give you insight.

Remember, this doesn't have to be an 
online event. Just be sure to adjust the 
wording to reflect your event.

We've included social media post 
options for promoting your webinar. 
Consider paying to "boost" your post (or 
make it an ad) and run it throughout the 4 
weeks.

Here are some quick tips to help you along the way.

Target Audience:
• Ages 50-70

Never give advice during your webinar. 
Always suggest a “complimentary 
appointment.”

Remember, this is a process NOT
a product sale. In fact, the goal is not to 
sell product at this event. It will 
probably take 3-4 months after your 
webinar to close a sale.
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